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Tujuan penelitian ini adalah menjelaskan pengaruh personality 
traits terhadap hedonic motivation dan utilitarian motivation, menjelaskan 
pengaruh hedonic motivation terhadap search intention, menjelaskan 
pengaruh utilitarian motivation terhadap search intention, dan menjelaskan 
pengaruh search intention terhadap purchase intention. 
Obyek penelitian ini adalah pengunjung situs online di internet. 
Jumlah sampel adalah 146 responden.  Teknik analisis data yang digunakan 
adalah structural equation model dengan menggunakan program Lisrel.  
Temuan dalam penelitian ini menunjukkan bahwa  personality traits 
berpengaruh positif terhadap hedonic motivation, personality traits 
berpengaruh positif utilitarian motivation, hedonic motivation berpengaruh 
negatif terhadap search intention, utilitarian motivation berpengaruh positif 
terhadap search intention,  dan search intention berpengaruh positif 
terhadap purchase intention pengunjung situs online di internet. 
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THE INFLUENCE OF PERSONALITY TRAITS TOWARDS 
HEDONIC MOTIVATION, UTILITARIAN MOTIVATION, 
SEARCH INTENTION, AND PURCHASE INTENTION TO 




The purpose of this study is to explain the influence of personality 
traits on hedonic and utilitarian motivation, to explain the influence of 
hedonic motivation on search intention, to explain the effect of utilitarian 
motivation on search intention, moreover to explain the effect of search 
intention on purchase intention. 
 The object of this study focuses on the internet visitors. The 
number of samples are as many as 146 respondents. The data analysis 
technique which is used in this study is structural equation model using 
Lisrel program. The findings in this study suggest that personality traits 
gives positive effect on hedonic motivation, also personality traits gives 
positive effect on utilitarian motivation, while hedonic motivation gives 
negative effect on search intention, utilitarian motivation gives positive 
effect on search intention, and search intention gives positive effect on 
purchase intention of the internet visitors. 
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